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TRUST*

* a psychological state comprising the
intention to accept vulnerability based upon
positive expectations of the intentions or

behavior of another
(Rousseau, Sitkin, Burt, & Camerer, 1998, p. 395)

https://fistfuloftalent.com/2020/07/assessing-trust-in-your-work-relationships.html





https://www.mycitymag.com/social-trust/
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Trust and trustworthiness



TRUST-
antedecents

Trustworthiness

Trusting dispositions

https://fistfuloftalent.com/2020/07/assessing-trust-in-your-work-relationships.html
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https://www.theguardian.com/us-news/2020/apr/27/us-warning-pandemic-anti-vaxxers
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Vaccine

Continuum of Vaccine Acceptance
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Fig. 2. “Three Cs" model of vaccine hesitancy.
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Communication principles



1. Hesitancy is legitimate.
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Relevance
‘
kill you

o
it 2. Messages must be

adapted to the drivers for
hesitancy.




3. Trustworthiness is
situation-dependent.

4. When there is uncertainty,
the speaker's character
becomes more important.




5. It is imperative to
analyze the target group

ETHOS PATHOS

Credibility Emotion

Vg

What is trustworthy What does this What premises
for this group? group value? does this group
accept?



Challenging since vaccine hesitancy is...

Social — not a scientific problem

Cultural — risks/benefits are judged differently
Political — distrust and disenfranchisement
Personal — experiences and bodies

https://scatter.co.in/understand-core-audiences/



In practice



Willingness to vaccinate (Oct/Nov 2020)
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N=2000, web panel



Reasons for hesitancy/refusal (Oct/Nov 2020)
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N=2000, web panel



Competence: Position on statements (Oct/Nov 2020)
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N=2000, web panel



Integrity and benevolence: Position on statements (Oct/Nov 2020)
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Implications




Im p | | Ca'“ ons Recognize the legitimate concerns, tailor messages
towards the drivers, “ordinary” strategies to improve

trustworthiness

Concerns stemming from the vaccine: worrying
women and those in the risk group, normal trust




Implications

Concerns stemming from the vaccine: worrying
women and those in the risk group, normal trust

Target opinion leaders




« Caveat: Context — high trust and high vaccination rate

« Can communication do away with the challenge? Is it futile
to reach the ideologically right-wing driven?

» Address people's different ethical, ideological, political
beliefs, historical interpretations, and competing visions for

the future



Trust and
trustworthiness

Summed up Communication
principles

In practice
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